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https://www.linkedin.com/in/meizy-ardea-saputra-a08493196/


Paid Social (Meta) – Buying & Planning Professional



Paid Social (TikTok) – Buying & Planning Professional



Paid Search (Google) – Buying & Planning



Programmatic – Google Ads & DV360 Buying



Programmatic – The Trade Desk



Digital Measurement & Analytics – Google
CM360, AppsFlyer, & DoubleVerify



Digital Measurement & Analytics – GA4



Marketplaces & Stock Management



Dynamic Creative Optimization – Contextual Content Targeting (JIVOX)



Project Management & Audit - WRIKE



McKinsey Forward Program 2025 – Leadership, Future Works



Professional Performance Summary
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400+ Bio IDR
Morethan400billion 

rupiahs of achieved 

annual GMV as the end 

result of the full-funnel 

campaigns

75+ Bio IDR
Morethan75billion rupiahs 

of annual media 

investment(ads) have been 

managed, operated & 

optimized

35+ Brand
Managingcampaignsfor

multiple brands & 

products from local to top 

global names 

99% - KPI
Last operational & performance 

excellence audit score by PwC & 

MediaSense,marksglobally highest 

score in three consecutive years for 

GroupM –Unilever (2023, 2024, 

2025)



Professional Awards & Achievements – Individual & Team



Digital Branding Campaign – Strategy & Activation Support



UGC’sxContent Creators/AffiliatorsatScale:DigitalActivationSupport


